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"So, you want the why." 

It didn't take long for Benson Fischer (known to most 

as Benny), CEO and chief strategist of ZivZo, to under- 

stand the assignment of our conversation. As a man 

with more than 45 years of entrepreneurial experience 

who created dozens of businesses across an unfathom- 

ably broad spectrum of industries, one can't help but 

consider the source of such untappable ambition. 

Examining Fischer's history breaks and broadens pre- 

conceived notions of the quintessential businessman. 

Perseverance, while at the heart of any enduring enterprise, 

is lifted with artistry and humor. Furthermore, the cliche of 

capitalistic urge for self-aggrandizement is replaced with 

Fischer's earnest responsibility to his clients. 

"We can’t help anyone’s business until we know 

everything about it,” he says. “Once we learn about the 

business, we know where we need to go." 

Client, Rob Huffman of Curbs Gone Wild, attests to 

ZivZo’s thorough approach, calling it the best invest- 

ment he’s ever made for his business. “With their help, I 

have advanced my company more in eight months than 

in the previous 20 years,” he says. “Ben is an absolute 

master in marketing, and he has taken a genuine interest 

in the success of my business, acting as a mentor, 

business consultant, and friend.” 
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Cafe 57 (1986) 

The Fischer Organization Real 

Estate Co., a boutique commercial 

real estate brokerage (1993) 

Buffalo Bill's (1988) 

F I S C H ER EM B A R K ED 

“AN EMOTIONAL CONNECTION WITH EVERY CLIENT IS 

KEY. I FEEL A HUGE OBLIGATION AND COMMITMENT … IF 

I CAN help SOMEONE’S BUSINESS grow AND FEEL LIKE I 

HAD PART OF THEIR SUCCESS, THAT IS everything TO ME.” 

Fischer (left) and Yummy 

Yogurt delivery truck (1978) 

Name That Sandwich, Montgomery Mall (1987) 

Bensoni’s Italian 

Kitchen (1996) 

The Fischer Organization Real Estate Co. (1990) 

Bennys Bar & Grill in Potomac (2013) 

O N I N D EP EN D EN T 

V E NTU R E S, DE SIG N I N G, 

C O N S TR U C TI N G, A N D 
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"An emotional connection with every 

client is key. I feel a huge obligation and 

commitment … if I can help someone's 

business grow and feel like I had a part in 

their success, that is everything to me." 

"My excitement is all about how far I can 

take a client's business," Fischer says. 

ZivZo, a multifaceted advertising agency 

operating across an array of mixed-

media realms, is the result of Fischer's 

years of experience. While the industries in 

his catalog of business ventures are 

dissimilar, the throughline has been his 

unwavering vision. 

"What you're selling first is trust,” he 

explains “If people don’t trust you, they’ll 

never buy your products or use your services." 

Part of Fischer's enthusiasm grew 

around ZivZo when he realized its impact 

would be tied to those relationships 

in the community, he'd spent a lifetime 

 

 

 

that something they're doing isn't 

going to work, it's because I've 

tried it myself three or four times." 

So, what makes an entrepre- 

neur? According to Fischer, it's 

confidence in knowing what won't 

work as much as what will, an 

unbreakable resilience amidst the 

most turbulent setbacks, and an 

emphasis on relationships. 

"We make your business OUR 

business," he says. 

ZIVZO 

ZivZo.com | info@ZivZo.com 

(833) 948-9663 

IG: @ZivZovideos 

cultivating. ZivZo provides services to a   

dozen clients in Potomac and the client 

base extends throughout the country. The 

marketing agency is built upon its techni- 

cal prowess and lives and breathes off the 

care Fischer exhibits for his clients. This 

adoration is exemplified in the company's 

newest offering, Legacy Videos. Legacy 

Videos are mini-documentaries giving 

people the opportunity to tell their life 

stories. Loaded with family memorabilia, 

they’re designed for future generations to 

get to know their family's ancestors. 

Fischer describes ZivZo as his "last hur- 

rah" and reiterates that this is where his 

collected knowledge and wellspring of 

energy will be focused. Still, he is happy to 

remember the lessons he learned along his 

unpredictable path. 

"You learn more from a bad deal than a 

good deal,” he says. “When I tell someone 

Fischer started ZivZo with a 

desire to see others benefit from 

his wealth of experience. When 

someone engages ZivZo, they not 

only get a focused marketing, 

advertising, and video production 

agency, but they also get 45 years 

of business experience advice at 

no additional cost. 

The baseline offerings include 

traditional and digital marketing, 

graphic design, social media strat- 

egy, video production, video ani- 

mation, lead generation, SEO, web- 

site design, and much more. With 

glowing testimonials from custom- 

ers nationally and internationally, 

ZivZo is the greater Potomac's 

leading marketing agency. 

 

 

 
Left: Fischer acquired the Montgomery 

Donut Company (2002) 

Top Right: THEN: Fischer co-founded the 

Yummy Yogurt frozen yogurt chain (1975) 

Bottom Right: Fischer created Coin X 

Change, which placed coin-counting 

machines in supermarkets. After 

only one year, the coin machines 

processed over $30 million.
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